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1
CONTENT PROMOTION TO ANONYMOUS
CLIENTS

BACKGROUND

Advertisers and content providers may seek to target their
content to people who are interested in their products. For
example, a provider of comedy programs may seek to target
the programs to people who frequently watch funny pro-
grams. A luxury car manufacturer may seek to target ads to
people who are likely to buy a luxury car. In one traditional
techniqueto enable such targeted distribution, advertisers and
content providers may collect demographic information and
track behaviors that correspond to identifiable consumers.
The advertisers and content providers may use this informa-
tion to send targeted messages and/or content to the identifi-
able consumers.

However, consumers may be uneasy about having infor-
mation regarding their behaviors collected by third parties
due to privacy concerns. Thus, given the option, many con-
sumers may opt out of voluntarily providing identifiable
information regarding their behaviors to third parties. Thus, it
may be difficult for advertisers and content providers to
obtain information regarding behaviors that they may seek to
enable targeted distribution of content.

SUMMARY

Techniques involving promotion of content to anonymous
clients are described. In an implementation, content, which
may include one or more advertisements embedded by a
content provider, is promoted to clients who anonymously
indicate behaviors. A client may generate behavior data
matching behaviors of the client to unique codes. The client
communicates the behavior data having the matched behav-
iors/unique codes anonymously to a network operator. A net-
work operator collects behavior data from multiple clients.
The network operator associates unique codes corresponding
to a behavior to content to promote the content to clients who
anonymously indicate the behavior through the unique codes
in the behavior data. The network operator may output a
promotion having the associated unique codes to multiple
clients to enable each client to identify its own unique codes
and obtain corresponding content recommendations and/or
content.

This Summary is provided to introduce a selection of con-
cepts in a simplified form that are further described below in
the Detailed Description. This Summary is not intended to
identify key features or essential features of the claimed sub-
ject matter, nor is it intended to be used as an aid in determin-
ing the scope of the claimed subject matter.

BRIEF DESCRIPTION OF THE DRAWINGS

The detailed description is described with reference to the
accompanying figures. In the figures, the left-most digit(s) of
areference number identifies the figure in which the reference
number first appears. The use of the same reference numbers
in different instances in the description and the figures may
indicate similar or identical items.

FIG. 1 is an illustration of an environment in an example
implementation that is operable to employ techniques involv-
ing targeted anonymous content delivery.

FIG. 2 is an illustration of a system showing a network
operator and clients of FIG. 1 in greater detail.
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FIG. 3 is a flow diagram depicting a procedure in an
example implementation in which a client anonymously
associates behaviors with unique codes.

FIG. 4 is an illustration of an example implementation of a
content promotion that may be output to a client in accor-
dance with one or more embodiments.

FIG. 5 is a flow diagram depicting a procedure in an
example implementation in which a network operator pro-
motes content to clients anonymously.

DETAILED DESCRIPTION
Overview

Advertisers and content providers may seek to target their
content to people who are interested in their products. How-
ever, due to privacy concerns, many consumers may opt out of
voluntarily providing information to third parties that may be
used by to identify their behaviors. Thus, it may be difficult
for advertisers and content providers to obtain behavior infor-
mation that may be used to enable targeted distribution of
content.

Techniques involving content promotion to anonymous
clients are described. In an implementation, content, which
may include one or more advertisements embedded by a
content provider, is promoted to clients who anonymously
indicate behaviors. A client may be configured to detect vari-
ous behaviors and generate behavior data to match detected
behaviors to anonymous information controlled by the client.
For example, a client may detect that a user of the client is
watching a particular football program. The client may gen-
erate a unique code and associate the unique code with a
“Football Program” behavior. The client communicates
behavior data describing the “Football Program” behavior to
unique code association anonymously to a network operator.
The client also stores the unique code.

The network operator may receive behavior data from mul-
tiple clients matching behaviors to anonymous information
(e.g., unique codes). The behavior data is insufficient for the
network operator to identify the clients or understand rela-
tionships of the behaviors to the clients. The network operator
may designate content to promote to a particular behavior. For
example, an upcoming football game may be promoted to
clients who indicate the “Football Program” behavior. To do
so, the network operator may output a promotion for the
upcoming football game that includes unique codes from the
behavior data that are associated to the “Football Program”
behavior. Because the network operator may not “know”
which clients have associated unique codes with the “Football
Program” behavior, the promotion may be output to multiple
clients including some who indicated the “Football Program”
behavior and some who did not.

A client that receives the promotion for the upcoming
football game may compare its stored unique codes to those
included in the promotion. When a match is found, the client
“knows” the promotion was intended for them. The client
may take a variety of responsive actions, such as outputting
the promotion, storing the promotion, scheduling a recording
of the upcoming football game, and so forth.

In the following discussion, an example environment is
first described that is operable to employ techniques that
involve content promotion to anonymous clients. Example
procedures are then described that may be employed in the
example environment, as well as in other environments.
Although these techniques are described as employed within
a television environment in the following discussion, it
should be readily apparent that these techniques may be
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incorporated within a variety of environments without depart-
ing from the spirit and scope thereof.

Example Environment

FIG. 1 is an illustration of an environment 100 in an
example implementation that is operable to employ tech-
niques that involve content promotion to anonymous clients.
The illustrated environment 100 includes a network operator
102 (e.g., a “head end”), one or more clients 104, an advertiser
106 and a content provider 108 that are communicatively
coupled, one to another, via network connections 110, 112,
114. In the following discussion, the network operator 102,
the client 104, the advertiser 106 and the content provider 108
may be representative of one or more entities, and therefore
reference may be made to a single entity (e.g., the client 104)
or multiple entities (e.g., the clients 104, the plurality of
clients 104, and so on). Additionally, although a plurality of
network connections 110-114 are shown separately, the net-
work connections 110-114 may be representative of network
connections achieved using a single network or multiple net-
works. For example, network connection 114 may be repre-
sentative of a broadcast network with back channel commu-
nication, an Internet Protocol (IP) network, and so on.

The client 104 may be configured in a variety of ways. For
example, the client 104 may be configured as a computer that
is capable of communicating over the network connection
114, such as a desktop computer, a mobile station, an enter-
tainment appliance, a set-top box communicatively coupled
to a display device as illustrated, a wireless phone, and so
forth. For purposes of the following discussion, the client 104
may also relate to a person and/or entity that operate the
client. In other words, client 104 may describe a logical client
that includes a user, software and/or a machine (e.g., a client
device).

The content provider 108 includes one or more items of
content 116(k), where “k” can be any integer from 1 to “K”.
The content 116(%k) may include a variety of data, such as
television programming, video-on-demand (VOD) files, and
so on. The content 116(%) is communicated over the network
connection 110 to the network operator 102.

Content 116(k) communicated via the network connection
110 is received by the network operator 102 and may be
stored as one or more items of content 118(#), where “n” can
be any integer from “1”to “N”. The content 118(») may be the
same as or different from the content 116(%) received from the
content provider 108. The content 118(%), for instance, may
include additional data for broadcast to the client 104, such as
electronic program guide (EPG) data.

The client 104, as previously stated, may be configured in
a variety of ways to receive the content 118(z) over the net-
work connection 114. The client 104 typically includes hard-
ware and software to transport and decrypt content 118(z)
received from the network operator 102 for rendering by the
illustrated display device. Although a display device is
shown, a variety of other output devices are also contem-
plated, such as speakers.

The client 104 may also include digital video recorder
(DVR) functionality. For instance, the client 104 may include
a storage device 120(») to record content 118(%) as content
122(c) (where “c” can be any integer from one to “C”)
received via the network connection 114 for output to and
rendering by the display device. The storage device 120 may
be configured in a variety of ways, such as a hard disk drive,
a removable computer-readable medium (e.g., a writable
digital video disc), and so on. Thus, content 122(c) that is
stored in the storage device 120 of the client 104 may be
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copies of the content 118(») that was streamed from the
network operator 102. Additionally, content 122(c) may be
obtained from a variety of other sources, such as from a
computer-readable medium that is accessed by the client 104,
and so on.

The client 104 includes a communication module 124 that
is executable on the client 104(#) to control content playback
on the client 104, such as through the use of one or more
“command modes”. The command modes may provide non-
linear playback of the content 122(c) (i.e., time shift the
playback of the content 122(c¢)) such as pause, rewind, fast
forward, slow motion playback, and the like.

The network operator 102 is illustrated as including a man-
ager module 126. The manager module 126 is representative
of functionality to configure content 118(») for output (e.g.,
streaming) over the network connection 114 to the client 104.
The manager module 126, for instance, may configure con-
tent 116(k) received from the content provider 108 to be
suitable for transmission over the network connection 114,
such as to “packetize” the content for distribution over the
Internet, configuration for a particular broadcast channel,
map the content 116(%) to particular channels, and so on.

Thus, in the environment 100 of FIG. 1, the content pro-
vider 108 may broadcast the content 116(%) over a network
connection 110 to a multiplicity of network operators, an
example of which is illustrated as network operator 102. The
network operator 102 may then stream the content 118(»)
over a network connection to a multitude of clients, an
example of which is illustrated as client 104. The client 104
may then store the content 118(») in the storage device 120 as
content 122(c), such as when the client 104 is configured to
include digital video recorder (DVR) functionality.

The content 118(z) may also be representative of time-
shifted content, such as video-on-demand (VOD) content that
is streamed to the client 104 when requested, such as movies,
sporting events, and so on. For example, the network operator
102 may execute the manager module 126 to provide a VOD
system such that the content provider 108 supplies content
116(%) in the form of complete content files to the network
operator 102. The network operator 102 may then store the
content 116(k) as content 118(z). The client 104 may then
request playback of desired content 118(%) by contacting the
network operator 102 (e.g., a VOD server) and requesting a
feed (e.g., stream) of the desired content.

In another example, the content 118(») may further be
representative of content (e.g., content 116(k)) that was
recorded by the network operator 102 in response to a request
from the client 104, in what may be referred to as a network
DVR example. Like VOD, the recorded content 118(») may
then be streamed to the client 104 when requested. Interaction
with the content 118(z) by the client 104 may be similar to
interaction that may be performed when the content 122(c) is
stored locally in the storage device 120.

To collect revenue using a traditional advertising model,
the content provider 108 may embed advertisements in the
content 116(%). Likewise, the network operator 102 may also
embed advertisements 128(a) obtained from the advertiser
106 in the content 118(») to also collect revenue using the
traditional advertising model. For example, the content pro-
vider 108 may correspond to a “national” television broad-
caster and therefore offer the content 116(%) and national
advertising opportunities to advertisers, which are then
embedded in the content 116(%). The network operator 102,
on the other hand, may correspond to a “local” television
broadcaster and offer the content 118(z) with the advertise-
ments embedded by the content provider 108 as well as adver-
tisements obtained from local advertisers to the client 104.
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Thus, the advertisements 130(d) which are included with the
content 122(c) streamed to the client 104 may be provided
from a variety of sources. Although national and local
examples were described, a wide variety of other examples
are also contemplated.

The manager module 126 is illustrated as including a
behavior manager module 132 which is representative of
functionality to promote content 118(r) that may include
programs and/or advertisements 128(a)) to various behaviors
of the clients 104. In an embodiment, the content 118(#) is
promoted to behaviors of the clients 104 based upon behavior
data that is anonymously communicated from the clients 104.
For instance, behavior manager module 132 may receive
behavior data having anonymous information that is matched
to behaviors by clients 104. Then, behavior manager module
132 may be operable to promote content 118(z) to the behav-
iors by associating the received anonymous information with
the content 118(»).

One way this may occur is by associating unique codes
provided by the clients 104 who exhibit the behaviors with
various content 118(#) to be promoted and/or recommenda-
tions for the content 118(»). A promotion having the associ-
ated unique codes may be output to the clients 104. A client
104 may then identify is own unique codes in the promotion
to obtain the corresponding recommendations and/or content
118(n).

The client 104 is illustrated as having a behavior module
134 that is representative of functionality operable by the
client 104 to communicate data related to behaviors of the
client 104 to the network operator 102. Behavior module 134
may also be operable to obtain and process promotions output
by the network operator. In at least some embodiments, the
behavior related data may be configured as a data log that is
kept by the client 104 to match behaviors of the client 104 to
unique codes. For instance, behavior module 134 of a client
104 may operate to detect various behaviors. The behavior
module 134 may match the one or more behavior with a
unique code. Behavior module may also store a record of the
unique code, and cause communication of behavior data
including the matched behaviors/unique code to the network
operator 102.

To maintain anonymity, a relationship between the client
104 and unique codes of the client 104 may be controlled by
the client 104. Thus, a unique code matched to one or more
behaviors by a client 104 is recognizable to the client 104.
However, a unique code may be insufficient for the network
operator 102 to identify a client 104 from which the unique
code is received. In this way, client 104 may anonymously
communicate its behaviors to the network operator 102, fur-
ther discussion of which may be found in relation to the
following figures.

FIG. 2 depicts a system 200 in an example implementation
showing the network operator 102 of F1G. 1 and client 104 in
greater detail. The client 104 may or may not correspond to
the client 104 of FIG. 1. The network operator 102 and the
client 104 are both illustrated as devices (e.g., the client 104 is
illustrated as a client device) having respective processors
202, 204 and memory 206, 208. Processors are not limited by
the materials from which they are formed or the processing
mechanisms employed therein. For example, processors may
be comprised of semiconductor(s) and/or transistors (e.g.,
electronic integrated circuits (ICs)). In such a context, pro-
cessor-executable instructions may be electronically-execut-
able instructions. Additionally, although a single memory
206, 208 is shown, respectively, for the network operator 102
and the clients 104, a wide variety of types and combinations
of'memory may be employed, such as random access memory
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(RAM), hard disk memory, removable medium memory, and
other types of computer-readable media.

The client 104, for example, is illustrated as executing
communication module 124 having the behavior module 134
on the processor 204, which is also storable in memory 208.
As previously described, the behavior module 134 is repre-
sentative of functionality operable by the client 104 to cause
anonymous communication of data related to behaviors of the
client 104 to the network operator 102. The client 104, by way
of'the behavior module 134, may form associations of unique
codes 210 to behaviors 212, as illustrated in FIG. 2. The
behavior module 134 may also store the unique codes 210 in
memory 208. The associations of unique codes 210 and
behaviors 212 may be communicated to network operator 104
as behavior data 214. The behavior data 214 communicated
from the client may be configured such that it is insufficient to
permit the network operator to identify the client 104.

The network operator 102, for example, is illustrated as
executing the manager module 126 having the behavior man-
ager module 132 on the processor 202, which is also storable
in memory 206. Network operator may receive behavior data
214 from a plurality of clients 104 by way of the behavior
manager module 132. From the perspective of the network
operator 102, the behavior data 214 is a log of a plurality of
behavior events associated to random information (e.g.,
unique codes 210 from clients 104).

As previously described, the behavior manager module
132 is representative of functionality to promote content to
anonymous clients 104 based upon behaviors indicated by the
clients 104. For example, behavior manager module 132 may
use collected behavior data 214 to configure promotions 216
that may be output to clients 104. As illustrated in FIG. 2,
promotions 216 may be configured to include unique codes
210 that are received from multiple clients 104 as behavior
data 214. The unique codes 210 that are included in a promo-
tion 216 may correspond to one or more clients 104 who have
anonymously indicated one or more particular behaviors 212
by communicating behavior data 214 to the network operator.
Moreover, the promotions 216 may recommend and/or
include content 118() (e.g., programs and/or advertisements
128(a)) that is targeted to particular behaviors 212.

Thus, the promotions 216 may be configured to relate
unique codes 210 corresponding to behaviors 212 of client
104 with content 118(») targeted to the same behaviors 212.
In other words, the promotions 216 are intended to promote
content 118(z) that has been related in some way to behaviors
212 to those clients 104 who exhibit the behaviors 212. Using
the unique codes 210 enables the anonymity ofthe clients 104
to be preserved. Because network operator 102 does not
“know” relationships between the unique codes 210 and the
clients 104, the network operator 102 does not “know” which
particular clients 104 a promotion 216 is intended to reach.
However, a client 104, by way of behavior module 134, may
examine a promotion 216 to detect its own unique codes 210
that are included in the promotion 216 and may thereby
determine that the promotion 216 is intended for the client
104. The client 104 may then be able to obtain the content
118(#») that is being promoted by the promotion 216.

In an embodiment, responsive to detecting its own unique
codes 210 in a promotion 216, a client 104 may operate to
output a user interface 218 that is configured to incorporate
the promotion 216 that is obtained from the network operator
102. The user interface 218 may give recommendations for
content 118(») that is targeted to the client 104 based on
behaviors 212 of the client 104. The user interface 218 may be
configured to include various options selectable by a user to
view the recommendations, navigate to obtain content 118
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(n), output the content 118(z), and so forth. Further discus-
sion of promotions 216 that may be output by a network
operator 102 to clients 104 may be found in relation to the
following procedures.

Generally, any of the functions described herein can be
implemented using software, firmware, hardware (e.g., fixed-
logic circuitry), manual processing, or a combination of these
implementations. The terms “module”, “functionality” and
“logic” as used herein generally represent software, firm-
ware, hardware, or a combination thereof. In the case of a
software implementation, for instance, the module, function-
ality, or logic represents program code that performs specified
tasks when executed on a processor (e.g., CPU or CPUs). The
program code can be stored in one or more computer-readable
memory devices. The features of the techniques of content
promotion to anonymous clients are platform-independent,
meaning that the techniques may be implemented on a variety
of commercial computing platforms having a variety of pro-
Cessors.

Example Procedures

The following discussion describes techniques involving
content promotion to anonymous clients that may be imple-
mented utilizing the previously described environment, sys-
tems and devices. Aspects of each of the procedures may be
implemented in hardware, firmware, or software, or a com-
bination thereof. The procedures are shown as a set of blocks
that specify operations performed by one or more devices and
are not necessarily limited to the orders shown for performing
the operations by the respective blocks. In portions of the
following discussion, reference will be made to the environ-
ment 100 of FIG. 1 and the system 200 of FIG. 2.

FIG. 3 depicts a procedure 300 in an example implemen-
tation in which a client anonymously associates behaviors
with unique codes. Behaviors are detected at a client (block
302). For example, a behavior module 134 of a client 104 may
be configured to detect targeted behaviors at the client 104. In
an embodiment, the behavior module 134 may maintain or
access a list of targeted behaviors that may be detected. In at
least some embodiments a network operator 102 may com-
municate the list of targeted behaviors to multiple clients 104.
Additionally or alternatively, the network operator 102 may
maintain the list of targeted behaviors at a storage location
accessible to the clients 104, such as being accessible over a
suitable network connection 114.

The targeted behaviors may be designated by the network
operator 102 to relate to various interaction of a client 104
with content 118(#). In an embodiment, the content 118(z)
may be configured to include television programs and/or
advertisements 128(a). By way of example and not limitation,
behaviors related to interaction with content 118(») may
include: a selection of content 118(#); tuning to a channel;
interaction with an electronic program guide (EPG); output of
a particular television program; ordering a pay-per-view or
video-on-demand event; displaying a designated advertise-
ment or advertisement program; ordering a product or service
through interactive functionality of the client 104; recording
of a program through DVR functionality of the client 104;
activating interactive functionality accessible through an
electronic programming guide; and so forth. To detect these
and other behaviors of a client 104, the behavior module 134
may monitor behaviors at the client 104 and reference the list
of targeted behaviors to determine when targeted behaviors
described by the list occur.

A unique code of the client is associated with the detected
behavior (block 304). For example, responsive to detecting of
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a targeted behavior, behavior module 134 of a client 104 may
be configured to generate a unique code 210 or other suitable
anonymous information to associate with the behavior 212. In
anembodiment, a unique code 210 associated with a behavior
212 may be configured as a randomly generated string com-
posed of various alphanumeric characters. A client 104 may
be configured to associate different anonymous information
randomly with each detected behavior 212. Accordingly, a
network operator that receives the information may be unable
to correlate the information to the client 104.

The associated unique code and behavior is communicated
to a network operator (block 306). For example, behavior
module 134 of a client 104 may be configured to communi-
cate behavior data 214 over network connection 114 to the
network operator 102. As noted behavior data 214 may be
arranged as one or more behaviors 212 that are matched to
corresponding unique codes 210. In at least some embodi-
ments, behavior module 134 may operate to create and store
a log of behavior data 214 in memory 208 at a client 104.
Behavior module 134 may then communicate the log of
behavior data 214 to the network operator 102 at various
times. Additionally or alternatively, behavior data 214 corre-
sponding to each behavior 212 that is detected at the client
104 may be communicated as individual events to the net-
work operator 102. In both case, behavior module 134 also
stores unique codes 210 that have been associated with
behaviors to 212 at the client 104, such as in memory 208.

By way of example, consider three clients 104, which for
purposes of example may correspond to respective users
named “Walter”, “Veronica”, and “Vivian”. Each of the cli-
ents 104 may be configured with a behavior module 134 to
monitor behaviors 212 at the client 104. The clients 104 may
also include a communication module 124 to enable various
interactions with content 118(z). The behavior module 134
may be configured to monitor behaviors related to the various
interaction with content 118(n), which in this example
include a “View Channel” behavior and a “Store Ad” behav-
ior.

Now, assume “Walter” operates his client 104 to tune to a
particular channel to watch a television program related to
cooking. Behavior module 134 of “Walter’s” client 104 may
detect this as the “View Channel” behavior. In response, the
behavior module 134 generates a unique code 210, such as
“23423234”, and associates the unique code 210 with the
detected “View Channel” behavior. The behavior module 134
may also store “23423234” as a unique code 210 and com-
municate “View Channel, 23423234” as behavior data 214 to
the network operator 102.

“Veronica” watches an advertisement related to women’s
clothing via her client 104 and selects an interactive option to
store the advertisement. Behavior module 134 of “Veroni-
ca’s” client 104 may detect this as the “Store Ad” behavior. In
response, the behavior module 134 generates a unique code
210, such as “6346634”, and associates the unique code 210
with the detected “Store Ad” behavior. The behavior module
134 may also store “6346634” as a unique code 210 and
communicate “Store Ad, 6346634 as behavior data 214 to
the network operator 102.

“Vivian” also operates her client 104 to tune to the televi-
sion program related to cooking. Behavior module 134 of
“Vivian’s” client 104 may also detect this as the “View Chan-
nel” behavior. Accordingly, the behavior module 134 gener-
ates aunique code 210, such as “0986543”, and associates the
unique code 210 with the detected “View Channel” behavior.
The behavior module 134 may also store “0986543” as a
unique code 210 and communicate “View Channel,
0986543 as behavior data 214 to the network operator 102.



US 9,197,836 B2

9

The network operator 102, by way of behavior manager
module 132, receives behavior data 214 that includes “View
Channel, 23423234”, “Store Ad, 6346634 and “View Chan-
nel, 0986543”. Network operator 102 does not “know” and is
not able to determine from this behavior data 214 relation-
ships to “Walter”, “Veronica”, and “Vivian” or their respec-
tive clients 104. To the network operator 102, the behavior
data 214 is a set of random numbers (e.g., unique codes 210)
associated with behaviors 212.

Assume now, that the network operator 102 identifies con-
tent 118(») to promote to people who may be interested in
cooking, such as a new cooking program. In this example,
network operator 102 “knows” that the “View Channel”
behavior also corresponds to a television program related to
cooking. Accordingly, the network operator 102 may target
the new cooking show to the “View Channel” behavior.

To do so, behavior manager module 132, may configure a
promotion 216 for the new cooking show to include those
unique codes 210 that are associated with the “View Channel”
behavior. For instance, behavior manager module 132 may
examine behavior data 214 for the “View Channel” behavior
and extract the unique codes 210 that were provided by
“Walter” and “Vivian”, e.g., “23423234” and “0986543”
respectively. The extracted unique codes 210 may then be
included in the promotion 216. In an embodiment, the pro-
motion 216 may be configured as a message that may be
broadcast to multiple clients 104. By way of example and not
limitation, a promotion 216 suitable to promote the new cook-
ing show in this example may be configured as follows:

Broadcast Message

To: 23423234, 0986543

From: Network Operator

New Cooking Show—7:00 PM Tuesday—Channel 12
A variety of other examples of suitable promotions 216 are
contemplated, further discussion of which may be found in
relation to the following figures.

Identification is made of the unique code in a promotion
related to content (block 308). For instance, network operator
102 may configure a promotion 216 by way of behavior
manager module 132 to promote content 118(z). Continuing
the foregoing example, the promotion 216 configured as a
broadcast message may be communicated by the network
operator 102 to multiple clients 104, including the respective
clients 104 of “Walter”, “Veronica”, and “Vivian”. In an
embodiment, the message is broadcast to each client 104.
Additionally, or alternatively, the network operator 102 may
post the message at suitable network storage location (e.g.,
memory 206) where clients 104 may access, view, and/or
interact with the message.

Thus, the respective clients 104 of “Walter”, “Veronica”,
and “Vivian” may each obtain the promotion 216 in some
manner. The behavior module 134 for each client 104 may be
configured to examine the promotion 216 to detect whether
unique codes 210 corresponding to the client 104 are included
in the promotion 216. For instance, behavior module 134 may
compare unique codes 210 that it stored in memory 208 of the
client 104 with unique codes 210 included in the promotion
216.

When a matching code is found, the behavior module 134
determines that the promotion 216 is intended for the client
104 and may take a variety of responsive actions. For
instance, the behavior module 134 may display the promotion
216, store the promotion 216 for future viewing, automati-
cally download content 118(»2) recommended by way of the
promotion 216, and so forth.

When a matching code is not found, the behavior module
134 determines that the promotion 216 is not intended for the
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client 104. The behavior module 134 may accordingly dis-
card, delete, or otherwise ignore the promotion 216.

Inthe case of “Walter” in the continuing example, behavior
module 134 of his client 104 may identify the code
“23423234” in the example promotion 216 above. Likewise,
in the case of “Vivian”, behavior module 134 ofher client 104
may identify the code “09865434” in the promotion 216.
Accordingly, clients 104 of both “Walter” and “Vivian” iden-
tify their respective unique codes 210 in the promotion 216
and understand that the promotion was intended for them.

In the case of “Veronica”, behavior module 134 of her
client 104 does not find a matching unique code 210 in the
promotion 216. Accordingly, the client 104 corresponding to
“Veronica” understands that the promotion was not intended
for her and may discard, delete, or otherwise ignore the pro-
motion 216.

As noted, a variety of actions are contemplated that may be
performed in response to identification by a client 104 of a
unique code 210 corresponding to the client 104 in a promo-
tion 216. In one example, the promotion is output to enable a
selection of the promoted content (block 310). In the case of
“Walter” and “Vivian” above, their respective clients 104 may
be configured to output the promotion 216 in response to
identification of'a unique code 210 corresponding to the client
104 in the promotion 216. For example, behavior module 134
may configure a user interface 218 to display the promotion
216. In the above example, the broadcast message recom-
mending the new cooking show may be displayed in the user
interface 218. Thus, the user interface 218 may display the
promotion 216 as a recommendation for the promoted con-
tent 118(7). The user interface 218 may be also be configured
to enable selection of the promoted content 118(#). For
instance, the user interface 218 may include various select-
able options to enable “Walter” and “Vivian” to select the
promoted new cooking show, such as by programming their
clients 104 to automatically tune to the new cooking show,
download and store the new cooking show, set a reminder for
the program, schedule recording, and so forth.

FIG. 4 illustrates an example implementation 400 of a user
interface that may be displayed at a client 104 to output a
promotion 216. For instance, a client 104 may display the user
interface 218 responsive detecting its own unique codes 212
in a promotion 216 obtained from a network operator 102. A
display device is shown as outputting the user interface 218
which includes language stating “Based upon your behaviors
you may enjoy these selections”. User interface 218 may be
configured according to a promotion 216 with a variety of
recommendations and/or selectable options regarding con-
tent 118(») that is being promoted.

Recommendations and/or selectable options for content
118(») in a user interface 218 may relate to television pro-
grams and/or advertisements 128(a). In the depicted
example, the user is given a first selectable option 402 to view
“Programs” and a second selectable option 404 to view
“Advertising”. Selection of the selectable options 402,404
may cause display of additional information regarding “Pro-
grams” and “Advertising” respectively, such as recommen-
dations for content 118(») that meets the selected option.
Further, multiple promotions 216 received from network
operator 102 may be stored in memory 208 and may be
accessible by users via the user interface 218. The selectable
options 402, 404 may be also be configured as links selectable
to cause provision of content 118() that meets the selected
option from the network operator 102. A user interface 218
may also include various other selectable options, such as
options to obtain, store, record, and/or output the promoted
content 118(») at the client 104. A variety of other examples
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of user interfaces 218 to output promotions 216 are also
contemplated, such as display of ads or other content 118(»)
directly via the user interface 218, providing a list of recom-
mendations for content 118(z) based on multiple promotions
216, displaying links to recommended content 118(), expos-
ing options to save and/or download recommended content
118(n), and so on.

FIG. 5 depicts procedure 500 in an example implementa-
tion in which a network operator anonymously promotes
content to clients. Data is collected from multiple clients that
anonymously associates targeted behaviors to unique codes
of the multiple clients (block 502). For example, behavior
manager module 132 of a network operator 102 may collect a
variety of data related to behaviors of clients 104 over the
network connection 114. As noted previously, the network
operator 102 may designate various targeted behaviors in a
list that is provided to the clients 104. Clients 104 may moni-
tor for the target behaviors and communicate behavior data
214 to the network operator 102 as described above. The
behavior data 214 may match various behaviors to unique
codes 210, or other suitable anonymous information, that are
identifiable by the clients 104. Behavior data 214 obtained
from multiple clients 104 may be stored at a network operator
102, such as in memory 206.

Identification is performed as to content to promote to at
least one of the target behaviors (block 504). For, instance a
behavior manager module 132 may provide functionality to
designate content 118(%) to promote to particular behaviors
212. For example, in the case of the new cooking show dis-
cussed inrelationto FIG. 3, data may be input via the behavior
manager module 132 to relate the new cooking show to the
“View Channel” behavior. A variety of other relations of
content 118(») to behaviors 212 may be input and stored, such
as in memory 206 at the network operator 102. The behavior
module 132 may reference the stored relations of content
118() to behaviors 212 to identify content 118(») to promote
to clients 104 that anonymously indicate corresponding
behaviors 212.

In an embodiment, behavior manager module 132 may
perform analysis on the behavior data 214 to assess when to
promote content 118(») to a behavior 212. Using example
discussed above, the behavior data 214 indicates that twice as
many users perform the “View Channel” behavior relative to
the “Store Ad” behavior. Thus, a decision to promote the new
cooking show may be based at least in part upon the number
of clients 104 indicating “View Channel”.

A promotion is configured for the content to include the
unique codes associated with the a least one targeted behavior
(block 506) and the promotion having the unique codes is
communicated to the multiple clients (block 508). For
instance, behavior manager module 132 may examine behav-
ior data 214 to identify and/or extract unique codes 210 that
are related to a particular behavior 212. These identified
unique codes 210 may be included in a promotion of content
118(») to those clients 104 that indicate the particular behav-
ior. Because the network operator 102 may not “know” which
clients 104 have associated unique codes 210 a particular
behavior, the promotion 216 may be output to multiple clients
including some who indicated the particular behavior and
some who did not. In an embodiment, the promotion 216 may
be broadcast to each client 104. Additionally, or alternatively,
the network operator 102 may post the message at suitable
network storage location (e.g., memory 206) where clients
104 may access, view, and/or interact with the message. For
example, each client 104 may examine the promotion 216 to
detect their respective unique codes 210 as previously
described. In this way, the network operator 102 may use the
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unique codes 210 corresponding to a behavior 212 to promote
identified content 118(#) to clients 104 exhibiting the behav-
ior 212. The network operator may do so without being able
to identify the clients 104 having the behavior 212.

Content is distributed responsive to selections made by the
multiple clients based on the promotion (block 510). For
example, when a client 104 detects its own unique code 210 in
the promotion 216, the client 104 may output a user interface
218, such as in the example of FIG. 4 to display recommen-
dations for content 118(#) that correspond to the promotion
216. The user interface 218 may also enable various selec-
tions of the promoted content 118(#). In an embodiment,
selections of content 118(») made via the user interface 218
may cause provision of the selected content 118(%) over the
network connection 114 from the network operator 102.
Selection of content 118 () may also relate to causing the
client 104 to automatically tune to a broadcast of the content
at a scheduled time and/or to set a recording of the content
118(») to occur at the scheduled time.

Conclusion

Although the invention has been described in language
specific to structural features and/or methodological acts, it is
to be understood that the invention defined in the appended
claims is not necessarily limited to the specific features or acts
described. Rather, the specific features and acts are disclosed
as example forms of implementing the claimed invention.

What is claimed is:

1. A method implemented by a client device adapted to
output television content comprising:

detecting a behavior related to interaction with broadcast

content at the client device;
responsive to detecting the behavior, generating a unique
code randomly for the detected behavior by the client
device as anonymous information that is controlled by
the client device, the unique code supplied for inclusion
in promotions to enable recognition by the client device;

preventing identification of the client device by associating
the unique code anonymously with the detected behav-
ior before communicating data that describes the asso-
ciation of the unique code and the behavior to a network
operator,

receiving a promotion at the client device that includes a

plurality of unique codes associated with the behavior, is
sent to multiple client devices including some client
devices that have not detected the behavior, and
describes promoted content that is targeted to the behav-
ior; and

identifying the unique code at the client device from the

plurality of unique codes included in the promotion by
comparing codes stored by the client device to the plu-
rality of unique codes included in the promotion and
matching one of the codes stored by the client device to
the unique code.

2. A method implemented by the client device as described
in claim 1, further comprising outputting a user interface to
display the promotion responsive to identifying the unique
code in the promotion.

3. A method implemented by the client device as described
in claim 2, further comprising:

receiving, via the user interface, a selection of the pro-

moted content; and

obtaining the promoted content from the network operator.

4. A method implemented by the client device as described
in claim 1, wherein the promoted content is a television pro-
gram.



US 9,197,836 B2

13

5. A method implemented by the client device as described
in claim 1, wherein the promoted content is an advertisement.

6. A method implemented by the client device as described
in claim 1, including storing the promotion responsive to
identifying the unique code in the promotion.

7. A method implemented by the client device as described
in claim 1, wherein the behavior is viewing of an advertise-
ment via the client device.

8. A method implemented by the client device as described
in claim 1, wherein the behavior is tuning of the client device
to a particular channel.

9. A method implemented by the client device as described
in claim 1, wherein the behavior is scheduling to record a
particular television program by the client device.

10. A method implemented by the client device as
described in claim 1, further comprising:

storing the unique code locally at the client device;

receiving the promotion as a message broadcast by the

network operator; and

comparing the unique code stored locally at the client to the

plurality of codes in the message to perform the identi-
fying.

11. A method implemented by the client device as
described in claim 1, wherein the data describing the associa-
tion of the unique code and the behavior communicated by the
client device to the network operator is not sufficient to iden-
tify the client device.

12. A method implemented by a network operator that
provides streaming television content comprising:

collecting, at the network operator, data from multiple

clients that anonymously associates targeted behaviors
to unique codes of the multiple clients, respectively, the
anonymous association of the targeted behaviors to the
unique codes effective to prevent the network operator
from identifying the multiple clients from the data col-
lected at the network operator, the unique codes gener-
ated randomly by the multiple clients as the targeted
behaviors are detected such that each of the targeted
behaviors corresponds to a plurality of the unique codes
of the multiple clients and each client controls its own
unique codes recognizable by the client and not recog-
nizable by others in promotional messages communi-
cated by the network operator;

identifying television content to promote to at least one

said targeted behavior; and
promoting the identified television content to one or more
of the multiple clients using the unique codes from the
collected data that correspond to the at least one said
targeted behavior without knowing which of the mul-
tiple clients exhibited the targeted behavior.
13. A method implemented by the network operator as
described in claim 12, wherein the promoting comprises:
configuring a message to promote the identified television
content to include the unique codes that correspond to
the at least one said targeted behavior; and

communicating the message to promote the identified tele-
vision content to the multiple clients.
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14. A method implemented by the network operator as
described in claim 12, further comprising:

defining a list of the targeted behaviors; and

communicating the list of the targeted behaviors to the

multiple clients to cause monitoring of the targeted
behaviors by the multiple clients.
15. A method implemented by the network operator as
described in claim 14, wherein the targeted behaviors relate to
interaction of the multiple clients with content broadcast to
the multiple clients by a network operator.
16. A client device comprising one or more modules and
hardware configured to perform operations specified by the
one or more modules including:
storing a unique code associated with a behavior, the
unique code generated by the client after detection ofthe
behavior and as anonymous information controlled by
the client that is recognizable only by the client to iden-
tify recommendations intended for the client;
enabling network operators to deliver recommendations to
the client device, the enabling maintaining anonymity of
the client device by communicating data describing an
anonymous association of the unique code with the
behavior to a network operator; and
receiving a recommendation at the client device for broad-
cast content targeted to the behavior from the network
operator, wherein the broadcast content is targeted to
multiple clients having the behavior using the unique
code and at least one different unique code that corre-
sponds to a different client and is not associated by the
client with the behavior, the unique code and the at least
one different unique code both included with the recom-
mendation received at the client device;
examining the recommendation to detect whether the rec-
ommendation includes the unique code; and

outputting a user interface configured to display the rec-
ommendation for the broadcast content based on inclu-
sion of the unique code in the recommendation.

17. A client device as described in claim 16, wherein the
operations specified by the one or more modules further
include:

detecting the behavior at the client device; and

associating the unique code anonymously with the behav-

ior.

18. A client device as described in claim 16, wherein:

the recommendation for the broadcast content includes a

recommended television program and a recommended
advertisement; and

the user interface includes:

a user-selectable option regarding the recommended
television program; and

another user-selectable option regarding the recom-
mended advertisement.

19. A client device as described in claim 18, wherein the
user-selectable option and the other user-selectable option are
selectable respectively to cause provision of the recom-
mended television program and the recommended advertise-
ment to the client by the network operator.

20. A client device as described in claim 18, wherein the
user-selectable option regarding the recommended television
program is selectable to set the client device to record the
recommended television program at a scheduled time.
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